
 

      

 
 

BDO launches global brand refresh  
 
 

London, 1 October 2009  - BDO, the worldÕs fifth largest accountancy network, has today 
announced that all its member firms in 110 countries world wide are adopting the single global 
trading name of ÔBDOÕ.  By January 2010 the network will have dropped the local member firm 
suffixes in all countries.  
 
BDO partnered with Fairley & Associates, a brand and marketing specialist, and Greentarget, a 
strategic communications consultancy, to deliver a complementary, strengthened brand 
proposition.   
 
Fairley & Associates worked collaboratively with BDO to evolve the brand strategy 
accompanying the networkÕs move to a single global trading name. Building on BDOÕs promise 
of client proximity, the brand is now encapsulated in the idea Ôwhat matters to you, matters to 
usÕ, in that the network strives to provide the best possible advice and professional service.  
 
Greentarget was appointed to refresh the visual identity and create a look and feel around the 
evolved brand idea.  The consultancy translated the organising idea into a creative driver Ð 
Ôreflecting our clientsÕ Ð and used this theme to inform the complete brand expression, from font 
and tone of voice right through to graphics and imagery. 
 
Fairley & Associates worked through the complex implications of global implementation with 
BDO.  Every step was made simple and each member firm in every country was provided with 
complete implementation guidance.  Fairley & Associates developed a phased approach for 
internal engagement and external communications.  To ensure both consistency worldwide and 
ease of local adaptation, complete toolkits were created containing everything from podcasts to 
posters and presentations to press releases, as well as a custom-built image bank. 
 
Greentarget enabled local marketing professionals in over 1,000 offices worldwide to implement 
the new visual identity efficiently and consistently, by providing extensive modular guidelines 
and ready-to-use electronic MS Office and design templates for the majority of applications. 
These were all completed on schedule, and uploaded to BDOÕs new online brand centre. 
 
Julia Henniker-Heaton, Director, Brand and Marketing at BDO said: 
 
“This is a very exciting change for BDO and is the culmination of many years of strategic and 
operational investment and engagement.  It demonstrates our member firms’ commitment to 
provide a seamless, integrated service delivering the highest quality advice to all our clients 
across the world.  It confirms our position as a competitor to not only the largest, but all other 
businesses operating in our marketplace. 
 
“Working with highly experienced people from the boutique agencies Fairley & Associates and 
Greentarget enabled us to construct a project team that effectively acted as our internal support.  
Their collaborative and fully reactive approach augmented our in-house team in an efficient and 
integrated manner.  As a result, engagement was ensured from internal stakeholders 
throughout the process and we successfully refreshed our brand from within.” 
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NOTE TO EDITORS 
 
Imagery available from Greentarget on request. Please contact Jeff Watt, +44 (020) 7680 5050, 
jeff.watt@greentarget.net 
 
BDO 
BDO International is a world wide network of public accounting firms, called BDO Member 
Firms.  Each BDO Member Firm is an independent legal entity in its own country. The network 
is coordinated by BDO Global Coordination B.V., incorporated in The Netherlands with its 
statutory seat in Eindhoven (trade register registration number 33205251) and with an office at 
Boulevard de la Woluwe 60, 1200 Brussels, Belgium, where the International Executive Office is 
located.  
 
BDO is the brand name for the BDO international network and for each of the BDO Member 
Firms. 
 
The combined fee income of all the BDO Member Firms was $5.14 billion in 2008. The global 
network has 1,095 offices in 110 countries and more than 44,000 partners and staff provide 
business advisory services throughout the world.  
 
Contact: Julia Henniker-Heaton, +(32 2) 778 0130, bdoglobal@bdoglobal.com 
www.bdointernational.com 
 
FAIRLEY & ASSOCIATES  
Fairley & Associates work with companies and agencies to effect change, solve immediate 
business challenges and build long term capabilities in brand, marketing and engagement. Our 
clients report greater traction within their organisations and in the marketplace. 
 
Contact: Rachel Fairley, +44 (0)7714 098 324, rachel@fairleyassociates.com.  
www.fairleyassociates.com  
 
GREENTARGET 
Greentarget is a strategic communications consultancy specialising in public relations, internal 
communications, branding and design. We manage and enhance our clientsÕ reputations and 
their brands by employing the full spectrum of communication channels. 
 
Contact: Jeff Watt, +44 (020) 7680 5050, jeff.watt@greentarget.net  
www.greentarget.net 


